114(2) ' T2 L §F NS5

Ry 1 ARERA RS B R T B e AV RE 1 A% LRE T > TR — B A B sy > i T4
SRR T HETER ) SREEEHE -

MRS 1 BEGETRFERREE R A~ BIE T 412 SRR EREI20 -

2. BEMAEEIE LB - (EEHMIIR " aEtE ) SMEE A B2 -

H SRS EF BN (3/30~3/31) A RET S/ 2 (M446) i+ - g I 28 -

530 BRI A SRR E A ES S E H R EE - DU IR HUE TSR - Wity

e 5 B RAR

BT ¢ AT 3 AAE SRR R AR o
%1 442,000 ¢ 5 55 2 441,000 7T ;5 55 3 44 500 JC
CERTE - DRSS ®E BT - ST RS B E - Al
pran - 7 2 AR EARE R S F a0 AURRT 2 28Ry
sTEHR(2,000+1,000)/2=1,500 35 2 fir[FIER#4H 1,500 JT)

FERIERY - A5/ UB 115/4/16(71)09:10-11:10 57,
A7 115/6/11(70)09:10-11:10 5%,

W
ot
i
il

: Statistics for Business and Economics, David R. Anderson, Dennis J. Sweeney, James J.
Cochran, Jeffrey D. Camm, Jeffrey W. Ohlmann, Michael J. Fry, Thomas A. Williams,
15¢, Cengage Learning (/& /5 UHH)

B -
08. Interval Estimation
09. Hypothesis Tests
10. Inference About Means and Proportions with Two Populations
11. Inference About Population Variances
12. Comparing Multiple Proportions, Test of Independence, and Goodness of Fit
13. Experimental Design and ANOVA

14. Simple Linear Regression
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